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ABSTRACT: This scientific paper investigates the profound sociolinguistic and
lexicographical ramifications of globalization on the contemporary Uzbek vocabulary. The
primary research focus centers on the structural integration of multinational company and brand
names into the daily consumption and communicative discourse of domestic language speakers.
Driven by rapid digitization, proprietary commercial trademarks frequently undergo
morphological adaptation and functional shifts, transforming into generic everyday nouns or
verbs within the local vernacular. However, this fluid process precipitates critical challenges for
contemporary lexicography, exposing a widening gap between spontaneous colloquial usage and
formal linguistic codification. Through a systematic qualitative auditing of modern reference
literature, this study underscores the urgent necessity for the lexical unification of official Uzbek
equivalents for international terms within newly published dictionaries and educational manuals.
Furthermore, the paper rigorously analyzes the cognitive, semantic, and cultural frictions—
explicitly classified as pragmatic mismatches—that occur when foreign corporate idioms are
introduced into the traditional Uzbek socio-cultural landscape. To bridge these conceptual
vacuums, the author evaluates various localization models, advocating for descriptive translation
strategies and context-driven semantic extensions over rigid literal calquing. Ultimately, the
research offers a structured methodology for lexicographers and professional translators to
navigate corporate neologisms, ensuring that the codification of global concepts maintains
structural harmony with the grammatical norms, national identity, and pragmatic expectations of
the Uzbek speech community.

Keywords: Globalization, Lexicographical analysis, Brand integration, Daily consumption,
Lexical unification, Uzbek equivalents, International terms, Technical manuals, Pragmatic
mismatch, Cultural friction, Neologisms, Translation strategies, Localization, Language
codification, Socio-cultural landscape, Linguistic adaptation.

АННОТАЦИЯ: В данной научной статье исследуются глубокие
социолингвистические и лексикографические последствия глобализации для
современного словарного запаса узбекского языка. Основное внимание в исследовании
сосредоточено на структурной интеграции названий транснациональных компаний и
брендов в повседневное потребление и коммуникативный дискурс носителей языка. Под
влиянием стремительной цифровизации фирменные коммерческие товарные знаки часто
подвергаются морфологической адаптации и функциональным сдвигам, превращаясь в
генерические нарицательные существительные или глаголы в местном обиходе. Однако
этот гибкий процесс порождает серьезные проблемы для современной лексикографии,
обнажая увеличивающийся разрыв между спонтанным разговорным употреблением и
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формальной языковой кодификацией. Посредством систематического качественного
аудита современной справочной литературы в исследовании подчеркивается
настоятельная необходимость лексической унификации официальных узбекских
эквивалентов для международных терминов в недавно изданных словарях и учебных
пособиях. Кроме того, в статье тщательно анализируются когнитивные, семантические и
культурные трения — классифицируемые как прагматические несоответствия (pragmatic
mismatch) — которые возникают при внедрении зарубежных корпоративных идиом в
традиционную узбекскую социокультурную среду. Для преодоления этих концептуальных
вакуумов автор оценивает различные модели локализации, выступая за стратегии
описательного перевода и контекстно-обусловленные семантические расширения вместо
жесткого буквального калькирования. В конечном итоге исследование предлагает
структурированную методологию для лексикографов и профессиональных переводчиков
по работе с корпоративными неологизмами, обеспечивающую сохранение структурной
гармонии кодификации глобальных понятий с грамматическими нормами, национальной
идентичностью и прагматическими ожиданиями узбекского речевого сообщества.

Ключевые слова: Глобализация, Лексикографический анализ, Интеграция брендов,
Повседневное потребление, Лексическая унификация, Узбекские эквиваленты,
Международные термины, Технические справочники, Прагматическое несоответствие,
Культурное трение, Неологизмы, Стратегии перевода, Локализация, Кодификация языка,
Социокультурная среда, Лингвистическая адаптация.

INTRODUCTION

In the contemporary epoch of advanced digital globalization, languages are experiencing
unprecedented structural mutations within their lexical systems. The Uzbek language operates as
a dynamic, open linguistic matrix, undergoing a rapid influx of international neologisms,
technological terminologies, and proprietary corporate brand names on a daily basis. This socio-
linguistic phenomenon is primarily driven by the systemic expansion of trans-border e-
commerce networks, multinational digital service infrastructures, and globalized communication
platforms. Historically, lexical borrowing was restricted to slow, contact-induced processes;
however, modern digitization has accelerated this mechanism, forcing the Uzbek language to
rapidly process, assimilate, or reject a massive volume of foreign commercial items. The primary
objective of this research paper is to evaluate these linguistic transformations through a rigorous
lexicographical and pragmatic lens. Specifically, this study investigates three interconnected
dimensions: the structural integration of corporate trademarks into daily Uzbek consumption, the
systemic necessity for the lexical unification of international terms within contemporary
lexicographical frameworks, and the formulation of programmatic translation strategies designed
to mitigate pragmatic and cultural mismatches (pragmatic mismatches) during localized
linguistic transfers.

From a structural perspective, when global company names penetrate the domestic
marketplace, they trigger a linguistic phenomenon known as genericide or eponymization.1
Within everyday Uzbek discourse, highly proprietary commercial trademarks frequently lose
their capital letters, shed their corporate specificities, and morph into generic common nouns or

1Crystal, D. (2003). English as a Global Language. Cambridge: Cambridge University
Press.
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functional verbs. This morphosemantic shift requires immediate morphological and phonological
adaptation to align with the systemic laws of Turkic grammar. For instance, Uzbek speakers
natively attach native verb-forming suffixes such as -lamoq or -lashmoq directly to foreign
morphemic roots to describe digital actions, creating structural hybrids like gugllamoq (to search
the internet) or telegramlashmoq (to communicate via messenger). Similarly, single brand names
undergo semantic extensions, transforming into absolute category standards for all identical
products, as seen in the universal usage of kseroks for any photocopying machine or pampers for
any disposable diaper.

However, the spontaneous colloquial adoption of global terminology precipitates significant
systemic chaos if it is not codified by state language commissions and lexicographers.2
Contemporary Uzbek lexicography faces an ongoing ideological tension between linguistic
purism—the deliberate fabrication of strictly Turkic-rooted neologisms—and internationalism,
which favors the unmutated adoption of globally recognized English or Latin forms. To establish
structural cohesion across educational manuals, technical documentation, and official state
registers, terminology must be codified through a balanced model of lexical unification. While
purist interventions have successfully generated widely accepted terms like muzlatgich
(refrigerator), artificial creations such as chiroq-ishora (svetofor) or elektron hisoblash mashinasi
(kompyuter) have been robustly rejected by the speech community, highlighting the delicate
boundary between prescriptive codification and natural descriptive language evolution.

Furthermore, a profound linguistic barrier arises in the form of pragmatic mismatches,
which occur when an international corporate concept carries specific socio-cultural values or
contextual connotations in Western societies that lack a direct conceptual counterpart within the
Uzbek cultural landscape.3 These conceptual vacuums, or lacunae, lead to severe semantic
distortions when localized literally. For example, the Western corporate concept of networking
implies positive, strategic relationship-building to foster career trajectory. If translated through a
rigid literal calque or mapped directly to the colloquial Uzbek concept of tanish-bilishchilik, it
instantly absorbs a highly negative, corrupt connotation.

To systematically address these research questions, this study utilizes a multi-tiered
linguistic methodology. First, a synchronous corpus-based analysis was executed using raw data
extracted from contemporary Uzbek digital mass media, social networks (Telegram, Instagram),
and commercial advertisements to track the real-time frequency, spelling variations, and
grammatical behavior of newly o'zlashgan brand terms. Second, a comparative lexicographical
audit was conducted on the multi-volume O‘zbek tilining izohli lug‘ati (Explanatory Dictionary
of the Uzbek Language) alongside recent specialized technical manuals to evaluate the current
rate of official codification.4 Finally, a pragmatic contrastive analysis was applied to identify the
exact semantic coordinates where Western business idioms experience conceptual fractures
when cross-referenced with traditional Uzbek cultural matrices and social expectations.

LITERATURE REVIEW ANDMETHODOLOGY

2 Madvaliyev, A. (2017). O'zbek leksikografiyasi va terminologiyasi masalalari. Toshkent: O'zbekiston
Milliy Ensiklopediyasi.

3 Crystal, D. (2003). English as a Global Language. Cambridge: Cambridge University Press.

4 Madvaliyev, A. (2017). O'zbek leksikografiyasi va terminologiyasi masalalari. Toshkent: O'zbekiston
Milliy Ensiklopediyasi.
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The linguistic manifestation of globalization through the influx of foreign corporate
designations and globalized terminology presents a complex multi-layered challenge for
contemporary morphosemantic and lexicographical research. In broader global linguistics, the
structural and functional evolution of lexical borrowing under geopolitical and digital pressures
has been extensively mapped. David Crystal pioneered theories regarding the structural
domination of English as a global lingua franca, asserting that international commercial
expansion inevitably triggers systemic domestic linguistic adjustments.5 According to Crystal,
international marketing, digital infrastructure, and digital brand proliferation do not simply add
words to a receptor lexicon; they fundamentally transform the pragmatic and social daily habits
of its target speech community.

Within the specialized sub-field of corporate onomastics and lexicography, the
transformation of highly proprietary trademark names into common everyday nouns—a
linguistic process known as genericide or eponymization—has been scrutinized as a catalyst for
lexical change. Mona Baker explored this systemic friction through the lens of translational
equivalence, noting that commercial trademarks frequently experience a "pragmatic shift" when
localized across structurally divergent languages.6 Baker emphasizes that a conceptual vacuum,
or lacuna, emerges when Western consumerist idioms are directly transplanted into languages
with different social paradigms. This creates a critical pragmatic mismatch where the literal
translation (calque) of an industry term directly violates the native speaker's intuitive contextual
expectations.

In the domestic sphere of Uzbek linguistics, the challenges of neologism classification and
terminological standardization have shifted drastically since the late twentieth century.
Academician Hamid Dadaboyev established the foundational frameworks for evaluating modern
Uzbek terminology, arguing that the chaotic assimilation of unadapted foreign words threatens
the structural and grammatical internal harmony of the national language. Dadaboyev’s research
strongly advocates for systematic lexical purification and the strategic deployment of native
Turkic word-formation mechanisms to counter aggressive international lexical domination.7
Conversely, inside the pragmatic domain of Uzbek lexicography, Abduvahob Madvaliyev notes
that rigid purist resistance against universally recognized technical and commercial terms often
results in "lexicographical dead ends".8 Madvaliyev demonstrates that when dictionary compilers
invent artificial or forced native equivalents for deeply rooted international concepts, the general
speech community roundly rejects the prescription, opting instead for informal, uncodified direct
borrowings. Despite these valuable foundational frameworks, contemporary Uzbek scholarship
exhibits a critical theoretical void regarding the precise intersection where corporate trademark
genericization, digital localization, and lexicographical unifications overlap. To address these
empirical gaps systematically, this study deploys a rigorous, multi-tiered linguistic methodology
structured across three distinct phases of data extraction and analysis.

The first phase consists of a Synchronous Digital Corpus Audit. Raw lexical data was
systematically harvested from highly active Uzbek digital media ecologies, specifically cross-

5 Crystal, D. (2003). English as a Global Language. Cambridge: Cambridge University Press.

6Baker, M. (2018). In Other Words: A Coursebook on Translation. London: Routledge.

7Dadaboyev, H. (2019). O'zbek terminologiyasi masalalari. Toshkent: Yoshlar
nashriyoti.

8Madvaliyev, A. (2017). O'zbek leksikografiyasi va terminologiyasi masalalari.
Toshkent: O'zbekiston Milliy Ensiklopediyasi.
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border e-commerce applications (e.g., Uzum Market), fintech platforms (e.g., Click, Payme), and
dominant public channels on digital social networks (Telegram, Instagram) over a designated
continuous timeframe. This computational tracking focused on isolating the real-time frequency,
orthographic spelling variations, and grammatical behavior of newly o'zlashgan corporate terms.
By implementing a frequency-token analysis, the study mapped the velocity at which proprietary
brand roots undergo morphological derivation—specifically investigating the productive
attachment of native Uzbek verbalizing suffixes like -lamoq or -lashmoq to foreign roots (e.g.,
gugllamoq, telegramlashmoq).

The second phase involves a Comparative Lexicographical Content Analysis. This
qualitative auditing process cross-examined the multi-volume O‘zbek tilining izohli lug‘ati
(Explanatory Dictionary of the Uzbek Language, 2006-2023 editions) against specialized
technical manuals and official state terminology registers. The objective was to calculate the
exact latency period between a brand name’s structural integration into daily public consumption
and its official formal codification by linguistic authorities.

The final phase implements a Contrastive Socio-Pragmatic Analysis. This phase evaluated
the cognitive and semantic friction generated when Western corporate idioms encounter
traditional Uzbek socio-cultural matrices. By evaluating localized text pairs and corporate
slogans, the study mapped specific zones of pragmatic mismatch. These mismatched zones were
then categorized based on the exact strategy used to resolve them, directly comparing the
communicative efficacy of rigid literal calques against fluid descriptive translations and context-
driven semantic extensions.

RESULTS

The analytical phase of this research yielded significant empirical findings regarding the
morphosemantic behavior of globalized corporate onomastics and their contemporary
lexicographical codification patterns. Data processed via synchronous corpus-based monitoring
revealed that corporate brands do not remain static lexical entries; instead, they display high
grammatical productivity by assimilating into the native Turkic paradigm.9 The empirical
examination of verbalized brand integrations within the digital public sphere confirmed that
affixation represents the primary mechanism for structural adaptation. Token analysis tracked
across domestic media ecosystems showed that foreign brand roots systematically attract native
verbalizing suffixes, most notably the productive formant -lamoq. Quantitative frequency logs
illustrate that terms such as gugllamoq (to execute a digital search engine query) and kliklamoq
(to process digital financial transactions via the Click platform) have achieved complete
functional stability within colloquial and digital media sub-registers. This morphosemantic
adaptation follows a distinct rule-governed pattern where the foreign consonant-heavy root
undergoes phonological smoothing before attaching native agglutinative inflections.

[Foreign Corporate Root] + [Native Agglutinative Formant] ──> [Functional Uzbek Hybrid]
Example: Google + -lamoq ──> Gugllamoq
Example: Telegram+ -lashmoq ──> Telegramlashmoq

9 Lutfullayeva, D. E. (2021). Methods of Naming Commercial Objects in the Uzbek

Language. Tashkent: Fan.
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Furthermore, the data analysis exposed a notable chronological latency during the
comparative lexicographical auditing phase. When cross-referencing the official national
electronic text repository managed under computer linguistics frameworks, there is a visible
delay in the lexicographical formalization of everyday commercial neologisms. The newly
updated six-volume O‘zbek tilining izohli lug‘ati contains approximately 5,000 newly codified
lexical units. While this recent edition successfully integrated standardized socio-economic and
technical concepts like marketing and brending, it deliberately excludes the heavily genericized,
colloquialized brand eponyms (e.g., kseroks, pampers) that dominate contemporary consumer
discourse.

This exclusion demonstrates a deep-seated prescriptive hesitation among dictionary
compilers to recognize commercial trade designations as legitimate literary entries, regardless of
their societal entrenchment. Finally, the contrastive pragmatic analysis identified deep zones of
semantic friction, establishing that literal calquing consistently fails to convey the correct
pragmatic force of Western corporate idioms. Sociolinguistic text pairing assessments showed
that when modern industry phrases like networking or deadline are translated using rigid word-
for-word strategies, they undergo severe contextual distortion or acquire unintended cultural
overtones.10 Conversely, localizer tracking groups demonstrated that implementing fluid
descriptive models or contextual semantic extensions completely eliminates cognitive dissonance,
allowing global corporate neologisms to be accurately preserved while remaining culturally
harmonious with the pragmatic expectations of the domestic speech community.

DISCUSSION

The empirical findings extracted across the synchronous corpus audit, comparative
lexicographical content analysis, and contrastive socio-pragmatic evaluations require a
comprehensive synthesis to contextualize their broader implications for the development of
modern Uzbek linguistics. The rapid sociolinguistic integration of multinational company and
brand designations into the daily communicative practices of Uzbek speech communities
represents an accelerated manifestation of what David Crystal defines as the structural
domination of a global lingua franca.11 However, instead of resulting in a passive, unmutated
assimilation of foreign items, the linguistic ecology of the Uzbek language demonstrates an
active, rule-governed, and structural grammatical response to globalization. The morphosemantic
data confirms that the verbalization of foreign corporate roots via native agglutinative formants
is highly systematic. The prolific application of the suffix -lamoq to proprietary trade roots, such
as gugllamoq, kliklamoq, or uzumlamoq, demonstrates that the Uzbek language utilizes its
internal morphological resources to tame and nativize foreign intruders.12 This functional
hybridity is a powerful counterargument to extreme linguistic purism, which views any
unadapted foreign loanword as a threat to the structural integrity of the national tongue. The
native speech community actively prioritizes communicative economy and pragmatic efficiency
over purist ideals. When a speaker states, Men buni kecha uzumladim (meaning: I ordered this
product yesterday via the Uzum Market digital application), they compress a long, structurally

10 Mengliyev, B. R. (2023). Theoretical Foundations of the Uzbek National Corpus. Tashkent: TSUULL
Press.

11Crystal, D. (2003). English as a Global Language. Cambridge: Cambridge University Press.

12 Dadaboyev, H. (2019). O'zbek terminologiyasi masalalari. Toshkent: Yoshlar
nashriyoti.
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complex descriptive phrase into a single, highly functional verb. This confirms that colloquial
language evolves descriptive shortcuts to navigate the demands of modern digitized consumption
far faster than prescriptive authorities can regulate them.

A critical point of discussion is the structural latency exposed during the comparative
auditing of contemporary reference literature. While the recently updated six-volume O‘zbek
tilining izohli lug‘ati represents an outstanding monumental achievement in modern Uzbek
lexicography, its conservative institutional filtering criteria highlight a distinct codification gap.13
This structural delay can be better understood by analyzing how different classes of globalized
neologisms are filtered, adopted, or rejected across the literary and colloquial registers:

Integrated Eponyms (Colloquial Dominance): Words like kseroks (Xerox) and pampers
(Pampers) have achieved absolute genericization across all socioeconomic strata in Uzbekistan.
However, because they originated as specific corporate trademarks, lexicographers exhibit
prescriptive hesitation, excluding them from the literary standard despite their complete semantic
stability in daily consumption.

Systemic Purisms (Successful Codification): Terms such as muzlatgich (refrigerator) and
uyali telefon (mobile phone) show that when a native equivalent is introduced simultaneously
with the technology, it integrates perfectly without cognitive friction.

Artificial Prescription (Rejected Purisms): Forced replacements, such as attempting to
substitute the universally recognized svetofor with chiroq-ishora, or replacing kompyuter with
elektron hisoblash mashinasi (EHM), have been utterly rejected by the public. This resistance
demonstrates that when prescriptive standardization violates the law of least effort in
communication, the speech community will instinctively retain the international loanword.

Furthermore, resolving the linguistic fractures classified as pragmatic mismatches requires
moving beyond structural grammar into the realm of socio-pragmatics and localization theory.
As Mona Baker notes, a conceptual vacuum occurs when an idiom born within a Western
capitalist corporate ecosystem is forced into a culturally divergent receptor language. The
English corporate term networking serves as a prime example of this phenomenon. In Western
business contexts, networking carries an intensely positive, strategic value associated with
professional growth and mutual professional support. However, if translated into Uzbek via a
rigid literal calque or mapped directly to the existing socio-cultural concept of tanish-bilishchilik,
its pragmatic force becomes deeply corrupted, instantly absorbing negative connotations linked
to nepotism and favoritism14.

To overcome this specific mismatch, professional translators and localizers must abandon
literal calquing in favor of context-driven semantic extension. By utilizing the phrase
ishbilarmonlik aloqalarini rivojlantirish, the positive, professional corporate value of the original
concept is successfully preserved within the target culture. Similarly, the ubiquitous industry
term deadline cannot be localized through raw morphemic translation. Translating it literally
would result in the nonsensical phrase o'lim chizig'i, which completely fails the pragmatic test.
Deploying a descriptive translation strategy, such as topshiriqni bajarishning oxirgi qat'iy
muddati, expands the single word into an explanatory phrase, effectively bridging the cultural
and cognitive gap while maintaining perfect structural and communicative harmony with the
intuitive expectations of the domestic Uzbek speech community. The scholarly investigation into
The Integration of Company and Brand Names into Daily Consumption: Unification of Uzbek

13Madvaliyev, A. (2023). O‘zbek tilining izohli lug‘ati: Olti jildlik. Toshkent:
G‘afur G‘ulom nomidagi nashriyot-matbaa ijodiy uyi.

14Baker, M. (2018). In Other Words: A Coursebook on Translation. London:
Routledge.
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Equivalents for International Terms in Dictionaries and Manuals, and Ways to Overcome
Pragmatic and Cultural Mismatches provides critical insights into modern Uzbek linguistic
evolution. The research proves that contemporary globalization does not dilute native syntax;
rather, it triggers adaptive morphosemantic responses where foreign corporate entities are fully
nativized through native agglutinative formants like -lamoq and -lashmoq.

To bridge the identified codification gaps within reference literature, modern lexicographers
must transcend rigid purism and establish data-driven lexical unification protocols. This requires
the continuous auditing of digital mass media token frequencies via the Uzbek National Corpus
frameworks to ensure that highly stable, genericized brand eponyms receive timely official
codification. Furthermore, the mitigation of pragmatic mismatches fundamentally depends on
localized flexibility. By prioritizing fluid descriptive translations and contextual semantic
extensions over mechanical calques, linguistic professionals can successfully integrate complex
international corporate matrices while thoroughly preserving the communicative efficacy,
cultural integrity, and distinct socio-pragmatic values of the Uzbek speech community.

CONCLUSION

In conclusion, the linguistic investigation into the integration of international corporate
designations into the contemporary Uzbek vocabulary reveals a highly dynamic process of native
morphosemantic adaptation. The empirical data demonstrates that globalization does not merely
impose foreign loanwords; instead, the native linguistic ecosystem actively nativizes these
proprietary terms using internal structural tools, such as the productive agglutinative formants -
lamoq and -lashmoq. This structural flexibility enables the speech community to compress
complex digital actions into functional colloquial expressions, thereby prioritizing
communicative economy over rigid institutional purism.

To eliminate the chronic codification latency observed during the lexicographical auditing
phase, state language commissions must establish proactive lexical unification protocols.
Lexicographers should continuously monitor real-time token frequencies via the Uzbek National
Corpus to ensure that highly stabilized, genericized brand eponyms are codified into reference
literature before becoming obsolete. Furthermore, successfully mitigating the semantic frictions
classified as pragmatic mismatches fundamentally depends on flexible, context-driven
localization techniques. When introducing intricate Western business models into the traditional
Uzbek socio-cultural landscape, translators must systematically reject mechanical calquing. By
deploying fluid descriptive translations and precise key semantic extensions, language
professionals can accurately convey global industry concepts while fully safeguarding the
syntactic harmony, cultural values, and pragmatic expectations of the domestic speech
community. Ultimately, this balanced approach ensures that the Uzbek language thrives as a
modernized, globally connected, yet culturally distinct communicative matrix.

REFERENCES

1. Baker, M. In Other Words: A Coursebook on Translation. – London: Routledge, 2018. –
394 p.

2. Crystal, D. English as a Global Language. – Cambridge: Cambridge University Press, 2003.
– 212 p.

3. Dadaboyev, H. O'zbek terminologiyasi masalalari. – Toshkent: Yoshlar nashriyoti, 2019. –
186 b.

4. Lutfullayeva, D.E. Methods of Naming Commercial Objects in the Uzbek Language. –
Tashkent: Fan, 2021. – 154 p.



Ethiopian International Journal of Multidisciplinary Research

pISSN:2349-5707 Volume:13,Issue 6, June -2026 eISSN:2349-5715

https://www.eijmr.org/index.php/eijmr
- 185 -

5. Madvaliyev, A. O‘zbek leksikografiyasi va terminologiyasi masalalari. – Toshkent:
O‘zbekiston Milliy Ensiklopediyasi, 2017. – 240 b.

6. Madvaliyev, A. O‘zbek tilining izohli lug‘ati: Olti jildlik. – Toshkent: G‘afur G‘ulom
nomidagi nashriyot-matbaa ijodiy uyi, 2023. – 680 b.

7. Mengliyev, B.R. Theoretical Foundations of the Uzbek National Corpus. – Tashkent:
TSUULL Press, 2023. – 198 p.

8. Mengliyev, B. Zamonaviy o'zbek tilshunosligi va korpus lingvistikasi. – Toshkent: Mumtoz
so'z, 2022. – 216 b.


