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Annotation

This article examines the objective necessity of organizing tourism services in the context
of the modern global economy. The study analyzes the role and importance of tourism services
in ensuring sustainable economic development, increasing employment, and improving the
quality of services provided to tourists. Special attention is given to the factors that determine the
need for systematic organization of tourism services, including market demand, competition,
digital transformation, and globalization processes. The paper also highlights the importance of
effective management, infrastructure development, and service standardization in enhancing the
competitiveness of the tourism sector. The findings emphasize that the rational organization of
tourism services is a key condition for the stable development of the tourism industry.
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AHHOTanus

B nmanHOW cTathe paccMarpuBaeTcs OOBEKTHBHAS HEOOXOJMMOCTh OpraHU3aIuu
TYPUCTCKUX YCIYT B YCJIOBHUSX COBPEMEHHOU Ti100abHONM YKOHOMHUKH. AHAIU3UPYETCS POJIb U
3HaYEHUE TYPUCTCKHUX YCIYr B 00ECHEYEHHH YCTOMYMBOIO SKOHOMHMYECKOTO Pa3BUTHs, POCTE
3aHSATOCTH W TIOBBIIICHUM KauyecTBa OOCIyXMBaHUS TypucTtoB. Oco0oe BHUMaHHE YJEAETCA
dakTopaM, oOmpeAeNsomUM HEOOXOAMMOCTh CHUCTEMHOM OpraHM3allii TYPHUCTCKHX YCIYT,
BKJIOYasi PBIHOYHBIA CIPOC, KOHKYPCHIHIO, LU(POBYIO TpaHCHOPMAIUIO U  TIPOIECCHI
riobanuzanuu. Takke MOAYEPKUBACTCS BaXXHOCTh J(PGEKTUBHOTO YIpPABIEHUS, Pa3BUTHUS
UHQPPACTPYKTYPHl H CTAHJAPTH3AIMH YCIYT JUIS TIOBBIIICHHS KOHKYPEHTOCIIOCOOHOCTH
TypucTcKoil oTpaciu. Caenad BbIBOJ O TOM, YTO pallMOHAIbHAs OpraHu3alusl TYPUCTCKUX YCIyT
SIBJISICTCSI KJIFOUEBBIM yCIIOBUEM CTaOMIILHOTO PA3BUTHSI TYPUCTCKON UHIYCTPHUHU.

KiaroueBble c1oBa

Typuctckue yciayru, opraHu3aius, 00beKTUBHAS HEOOXOAMMOCTh, TYPUCTCKAsi HHIIyCTPHS,
KaueCTBO  OOCTY)KMBaHHUs, KOHKYPEHTOCIIOCOOHOCTh,  WH(MPACTPyKTypa,  YIpaBJICHUE,
YCTOHYHMBOE Pa3BUTHUE, MI00ATN3ALINA.

Tourism, as one of the leading sectors of the global economy, exerts an active influence on
all areas of the economy due to its multifaceted structure. It creates opportunities for the direct
and indirect development of many sectors of the economy. These include communications,
hotels, transport, road construction, public utilities, catering establishments, healthcare, 6p1TOBBIC
services, trade networks, handicrafts, and others.

As a result of tourism development in a country, a unique industry of recreation,
entertainment, and leisure facilities is simultaneously formed. In turn, this industry encompasses
a number of sectors related to providing high-quality services to travelers.

Mario Yebsim, Regional Director of the Boeing company, noted: “Tourism not only
generates income but also provides employment for many people. It is especially important to
involve women in this sector. The main goal is to remove bureaucratic barriers.”
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According to expert estimates, every dollar directly spent on tourism services generates
approximately an additional three dollars of income in related sectors. It is no coincidence that
many foreign tourists are interested in tours that include visits to several Asian countries at once,
which brings significant benefits to those countries as well.!

At present, the growing global demand for tourism services is primarily characterized by
socio-economic factors. These include the increase in overall income levels, the expansion of
leisure time, the extension of paid vacation periods, adequate pension provision, and the
reduction in the number of children in families, among others.

In addition, rapid developments in transportation, the decreasing cost of using transport
services, the increasing purchasing power of all segments of the population, the easing or
elimination of currency restrictions, and the liberalization of bilateral visa regimes between
countries have significantly contributed to the rapid development of tourism and tourism services.

The President of the Republic of Uzbekistan, Shavkat Mirziyoyev, emphasized in the
“New Uzbekistan” strategy: “Transforming tourism into a strategic sector of the economy will
remain a priority for us. One of the most important tasks facing the government is to increase the
number of tourists visiting our country to 10 million in the coming years.”

It is well known that a number of reputable foreign media outlets included Uzbekistan in
the list of countries recommended for travel in 2020. We must make effective use of this
opportunity,” he noted. This, in turn, sets significant tasks for the development of tourism and
tourism service sectors.

In order to implement the assigned tasks in practice, measures aimed at diversifying
tourism services and opening new tourist routes—such as studying the tourism potential of all
regions of the country, developing tourism products and routes, organizing tours and excursions
for the population, launching new domestic air routes, and organizing charter flights to regional
and international destinations based on marketing research—will further expand the capabilities
of tourism service providers.

At the same time, initiatives to develop modern types of tourism, increase their efficiency,
and enhance their attractiveness will contribute to the further improvement of reforms in this
sector.

The Law of the Republic of Uzbekistan “On Tourism” provides definitions of concepts
related to the provision of tourism services in several of its articles. In particular, Article 3
defines tourism services as “services provided by tourism entities in the areas of accommodation,
catering, transportation, information and advertising, as well as other services aimed at meeting
the needs of tourists.”

According to Article 11 of the Law, “a tourist trip may be carried out individually or as
part of a group of tourists. A xommiekc of tourism services includes transportation services,
accommodation, catering, 3KCKypcus services, organization of cultural and sports programs, and
other services.”

Article 10 states that “tourism services are subject to mandatory certification. Certification
of tourism services and the issuance of certificates shall be carried out in accordance with the
procedure established by law. Refusal of a tourism entity to undergo mandatory certification,
negative certification results, or cancellation of a certificate may result in the suspension or
revocation of the license to carry out tourism activities.”

Furthermore, Article 12 stipulates that “tourism services are provided on a contractual
basis. The contract defines the scope and quality of services, the rights and obligations of the
parties, payment and settlement procedures, the duration of the contract, liability for non-
performance or improper performance, as well as other conditions agreed upon by the parties.”

! Mapwo E6cum, TOLWKEHT Xankapo nHeectuums Gopymu matepuannapu. TowkeHT, 24-26 mapt 2022 .
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According to Article 13, “a tourist voucher is a document that certifies the right of a tourist
or a group of tourists to receive tourism services included in the tour and confirms that such
services have been provided™?.

The use of advanced foreign experience plays an important role in the development of
tourism services. According to R.Sh. Takhtayeva, who studied the problems of tourism
development in a specific region, “among the main issues that need to be addressed in the
development of the tourism business are the moral and physical obsolescence of tourism
infrastructure (including air, road, sea, river, and railway transport, hotel facilities, and catering
establishments), the high cost of transport and accommodation services that do not correspond to
their quality, complicated visa regimes and migration registration procedures, as well as the
HejocTaTouHoe coBepiieHcTBO regulatory and legal documents ensuring the functioning of the
tourism sector’.

In addition, R.Sh. Takhtayeva noted, “Tourism leads to an increase in the needs of both
foreign tourists and the local population, producing an effect known as demonstration. It
influences the lifestyle, worldview, and interests of the host population. The host side
experiences competition in various sectors of tourism service provision and is compelled to pay
attention to the growing demands of clients when offering tourism services, thereby turning the
tourism industry into one of the factors of societal development. In this way, the standard needs
of the host population and visiting tourists are gradually formed.”

In his research, Chan Fion May stated, “Tourism potential is manifested in various forms.
Two major groups can be distinguished:

e Natural tourism potential
e Artificial tourism potential

Natural tourism potential refers to the potential of the tourism sector that is not created or
managed by humans. It includes geographic location, geomorphological conditions, climate,
hydrogeological conditions, and biological conditions. We call this the ‘tourist-specific
potential.’

Artificial tourism potential arises from human activity in the process of the formation and
development of human society, reflecting the potential created in the tourism sector.

At present, tourism potential is also demonstrated through the results of human labor and
creativity, as well as convenient travel conditions and quality service. These factors generate the
desire in people to use these services. Therefore, it can be said that artificial tourism potential
represents an ‘unlimited potential’ because it is created through human intellect, which is
inherently limitless. This means that humans can always utilize their intellect to satisfy their

limitless needs™.

2 Y36eKUCTOH PecnybanKacuHUHT “Typusam TyFpucuaarn” KoHyHU. //Y36eKUCTOHHUHT AHTM KOHyHnapu. — T.:

Aponat, 2000.- 131-140 6.

3 P.lWW.Taxtaesa YnpaBneHuwe TypM3MOM B BOCTOUHO Ka3axcTaHCKOM 061acTM Ha OCHOBE WHHOBALMOHHbIX

TexHosormMi. [lncceprtaumsa Ha COMCKaHWE YYEHOW CTerneHu KaHauAaaTa S3KOHOMMYecKUxX HayK. C.Metepbypr,2014.-

c.27-28.

4 Yan dbion Mait Pa3suTue cucTembl yNpaBAeHUA FOCTUHUYHBIMU U TYPUCTUYECKUMM YCAYTaMi B SKOHOMMUYECKOM

coobuectse AceaH. [lnccepTaumsa Ha COMCKaHUE YY4EHOW CTEMEHU KaHaMAaTa SKOHOMUYECKUX HayK. MocKkea,2017.-

13c.
S — ———
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S.V. Dusenko, assessing the scope of tourism services, stated: “Conclusions about the scale
of the tourism industry can be drawn from the following: according to data from international
tourism organizations, the industry currently employs around 100 million people of various
levels, specialties, and qualifications. The workforce in the tourism industry includes not only
tour operators and agents but also hotel staff, employees of travel bureaus, personnel of transport
infrastructure organizations, cleaning companies, translators, and representatives of many other
professions.

Apart from regions with high socio-political or natural-climatic risks, the presence of a
complex and dynamically changing infrastructure covering entire countries today adds a new
dimension to the tourism sector’.

One of the foreign scholars studying tourism issues, Irving Goftman, divided social reality
into two conditional planes, similar to a theatrical performance: front stage and back stage. It can
be said that, on a practical level, even if we visit a restaurant for an evening out, enjoy its
pleasant interior, and are greeted by smiling waiters, we never see (nor do we want to see) the
inner workings of the kitchen—the way ingredients are economized or the secret grievances of
the chefs.

In tourism, a similar distinction can be made between the audience (tourists) and the
performers—those who recreate the appearance of “authentic peasant life, local competitions,”
and so on (hotel and restaurant staff, local residents). In such “performances,” there are two
possible aspects: a person can be genuinely engaged in their actions or participate reluctantly.
Along tourist routes, tourists may encounter people sincerely playing their roles, as well as those
adapting to open commercial flexibility.

For example, in a Cossack village presented to tourists, there may live people who follow
ancient Cossack traditions and consider themselves genuinely part of Cossack culture. However,
they may also, willingly or unwillingly, form part of the performance, portraying Cossack
customs and lifestyle in a manner suitable for tourist expectations. For tourists, the
“performance” scenario can be more or less stereotypical and superficial.

Goffman provides a similar illustration: “If a housewife is concerned with the success of a
performance showcasing her home’s cleanliness, she will focus primarily on the glassware in the
house, as any dust or dirt is immediately noticeable. She will pay much less attention to darker,
less visible carpets, hoping that ‘dark colors conceal dirt”.

According to O.V. Konanykhina, “At present, any territorial unit can only become a place
that tourists enjoy visiting if its tourism potential is managed rationally. In reality, only a portion
of the regions in Russia fully utilize their existing tourism opportunities and resources. Most
territorial units have low tourist attractiveness, and the main reason for such unstable development
in the tourism sector is not the absence of attractions for tourists, but rather the inefficient use of
the existing tourism potential™’.

Researcher Liu Yin, discussing cultural tourism in China’s free economic zones, stated:
“Tourism festival events are not only unique attractions in themselves but also an important means
of enhancing the appeal of scenic locations and cultural products. A tourism festival is based on
one or a series of tourism resources and is organized through dense, open, and supplementary
activities with the aim of attracting a large audience. In the tourism industry, tourism festival

> C.B.OyceHko CTpyKTypa M GYHKUMA COLMANBLHOTO MNPOCTPaHCTBA Typusama (COLMONOIrMYECKMit aHanus).
[dunccepTauma Ha COMCKaHWE Y4EeHOM CTENEHM AOKTOPA COLMONOrMYeckMx HayK. Mockea,2014.- c. 27-28.

6 Todman W. MpeactasneHne ceba Apyrum B NoBceAHEBHOM KMU3HW./M.TodmaH; nep. ¢ aHrA. U BCTyn. cTaTba
A.[.Kosanesa.-M.: «KAHOH-npecc-Ll»; «Ky4ykosa none»,2000.- 304 c.

7 0.B.KoHaHbIx1Ha MpUPOAHO-OPUEHTUPOBAHHbLIN TYPU3M Kak GaKkTop pas3BUTUA TeppuTopuii 6e3 BbipaXKeHHOoM
TYPUCTCKOW NpuBAeKaTenbHocTH (Ha npumepe AcTpaxaHcKoi obnactn) AsTopedepaT AMccepTaumm Ha COUCKaHue
YYEHOW CTeneHn KaHANAATa SKOHOMMYECKUMX HayK. Coun,2017.- c.3.-12.
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events are considered a special form of tourism activity aimed at establishing and promoting
298

tourist routes”®.

According to O.Yu. Golomidova, “Against the backdrop of the general globalization of
cultures, it is important that ethnic groups, communities, and individuals do not lose their identity.
International tourism implies intercultural communication and joint activities at the level of ‘ours
and theirs.” At the same time, ‘ours and theirs’ involves preserving the significant differences in
uniqueness and cultural values. The uniqueness of ‘the other,” that is, the host society, can be
considered a tourist attraction based on the tourist’s motivation. However, representatives of the
tourism industry understand this motivation very well and capitalize on it™.

V.A. Semiglazova notes that “Tourist activity in rural areas can be divided into active and
passive forms. Active forms include: walking tours, collecting mushrooms, berries, and
medicinal herbs, hunting, cycling, recreational fishing, horseback riding, and others. Passive
forms include: studying nature, observing plants and wildlife, exploring local communities and
rural lifestyles, relaxation in the countryside, participating in rural holidays and festivals, tasting
local cuisine, attending conferences or councils in natural settings, and so on.

Thus, rural tourism, considering the development of non-agricultural activities, depends on
settlements, rural districts, and territorial functional specialization, and can develop closely in
conjunction with other forms of tourism.”

M.A. Mirzayev emphasizes: “According to general principles, each tourism package
includes at least two types of services: transportation and accommodation. These are considered
the primary tourism services. According to experts, there are also additional tourism services,
numbering more than 400. All services beyond the two primary ones are considered
supplementary tourism services, including catering and excursion services. Depending on the
tourist’s preferences, the organizer may expand the services, or the selection may be determined
according to the tourist’s choice. The latter is preferable, as overall prices are minimized in
accordance with principles of competition and value, which primarily leads to a minimization of
the basic service package as well.”
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