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Abstract. The current study explores the impact of the availability of various forms of
multimodal affordances in the production of discourse within digital media. Within the framework of
multimodal discourse analysis and affordance theory, a qualitative methodology was employed to
analyze how multimodal elements are utilized by participants within prominent social media websites.
The study shows that digital communication is, indeed, characterized by the inherent multimodality
that is shaped by the combination of several semiotic elements. Also, it demonstrates that social media
affordances, including the ability to like, share and comment on the posts as well as incorporating
visual or audio elements into communication, are simultaneously enablers and constraints for the
discursive processes taking place within these platforms. Finally, this work emphasizes the
participatory nature of digital discourse in which the interaction between participants leads to the co-
construction of meanings. Overall, this project offers an insight into how multimodal affordances
influence discourse in digital media.
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RAQAMLI MEDIADISKURSINI SHAKLLANTIRISHDA MULTIMODAL
IMKONIYATLARNING ROLI

Annotatsiya. Ushbu tadqiqot ragamli mediada ma’no ishlab chiqarishda turli xil multimodal
imkoniyatlarning mavjudligining ta’sirini o‘rganadi. Multimodal ma’no tahlili va imkoniyatlar
nazariyasi doirasida taniqli ijtimoiy media veb-saytlarida ishtirokchilar tomonidan multimodal
elementlardan ganday foydalanishini tahlil qilish uchun sifatli metodologiya qo‘llanildi. Tadgiqot
shuni ko‘rsatadiki, ragamli aloga, hagiqatan ham, bir nechta semiotik elementlarning kombinatsiyasi
bilan shakllanadigan o°ziga xos multimodallik bilan tavsiflanadi. Shuningdek, u ijtimoiy media
imkoniyatlari, jumladan, postlarga like bosish, ulashish va sharhlash, shuningdek, vizual yoki audio
elementlarni muloqotga kiritish qobiliyati, bir vaqtning o‘zida ushbu platformalarda sodir bo‘ladigan
diskursiv jarayonlar uchun imkoniyat va cheklovlar ekanligini ko‘rsatadi. Ushbu ish ragamli mediada
ishtirokchi xususiyatini ta’kidlaydi, unda ishtirokchilar o‘rtasidagi o‘zaro ta’sir ma’nolarni birgalikda
yaratishga olib keladi. Umuman olganda, ushbu tadqiqot multimodal imkoniyatlarning raqamli
mediada ma’noga qanday ta’sir qilishini tushunishga imkon beradi.

Kalit so‘zlar: Multimodallik; Multimodal imkoniyatlar; Ragamli mediadiskurs; [jtimoiy media;
Foydalanuvchilar bilan aloqa; Ma’no berish; Interaktivlik; Semiotik usullar; Kompyuter vositasida
mulogot.
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POJIb MYJIbTUMOJAJBHBIX BO3MOXKHOCTEA B ®OPMHUPOBAHUU JUCKYPCA
HUPPOBBLIX MEJIUA

AHHOTanusl. B naHHOM wHccienoBaHUMM W3y4daeTcs BIMSHUE JOCTYIIHOCTH pPa3iMuYHBIX (hopm
MYJBTUMOJIATBHBIX BO3MOXKHOCTEH Ha (opMupoBaHHE AHUCKypca B HU(DpOBBIX Meawa. B pamkax
aHaJiu3a MYJIbTUMOJAJIBHOIO JUCKypca U TEOPUU BO3MOYKHOCTEH HCIOJIb30Bajach KauyeCTBEHHas
METOAOJIOTHS Il aHaJu3a TOro, KaK YYaCTHUKU MCHOJB3YIOT MYJIbTUMOAAJIbHBIE 3JIEMEHTHI Ha
MOMYJISIPHBIX caliTaXx COLMaNbHBIX ceTell. MccienoBanue mokasbiBaeT, 4TO HU(PPOBasi KOMMYHUKAIIHS
JCHUCTBUTENFHO XapaKTepHu3yeTcs MpUCYIeld el MyJlIbTUMOJAIBHOCTBIO, KOTopas (opmupyercs
COUYETAaHHEM HECKOJBKHUX CEMHOTHYECKHX 3JIEMEHTOB. Takxke I1EeMOHCTPUPYETCS, YTO BO3MOKHOCTU
COLIMAJIBHBIX CETEH, BKJIKOYAas BO3MOXXHOCTh CTaBUTh JAMKW, JEIUTbCSA U KOMMEHTHUPOBATh
nyONMKalnMy, a TaKKe BKIIOYATh BH3YalbHbIE WJIM 3BYKOBBIE D3JEMEHTHI B KOMMYHHKAIIHIO,
OJTHOBPEMEHHO SIBIISIFOTCS (PAKTOpaMH, CIIOCOOCTBYIOIIMMHM U OTPAHMYUBAIOIIUMHU JIUCKYPCHUBHBIC
IpOIeCChl, MPOUCXOMAlMe Ha dSTUX Iulatpopmax. Hakonenm, »Ta paboTra mOJYEPKUBAET
MapTUCUIIATUBHYIO MPUPOAY HU(POBOrO AUCKYypca, B KOTOPOM B3aWMOICUCTBHUE MEXKAY YIaCTHUKAMHU
IIPUBOJIUT K COBMECTHOMY KOHCTPYHPOBAHMIO CMBICJIOB. B 11€710M, 3TOT MPOEKT JaeT MpEeCTaBICHUE O
TOM, KaK MyJbTUMO/IaIbHbIE BO3MOKHOCTH BIIUSIOT HA IUCKYPC B U(PPOBBIX MEIUA.

KiroueBble ciaoBa: MynbTUMOJAIBHOCTE; MyJIbTUMOJANBHBIE BO3MOXKHOCTH; JlUcKypc B
mupoBeix Menua, CouumanbHble ceTH; BoBiedeHHOCTh ToJb30Barenel; Co3gaHWe CMBICIA;
WuTepaktuBHOCTh; CeMHOTHYECKHE CHOCOOBI KOMMYHHUKAIMM;, KOMIIBIOTEPHO-OIIOCPEI0BaHHAsS
KOMMYHHMKAIUS.

Introduction. Over the last few decades, technological development and, consequently, the
appearance of numerous types of digital media have drastically changed the ways communication
processes occur. Thus, digital media discourse implies the use of diverse semiotic means, namely text,
images, video, audio, etc., in addition to the traditional textual format. In other words, digital media
discourse involves multimodal communicative environments where meanings are created via inter-
semiotic communication of various signs. Therefore, traditional models of discourse analysis based on
linguistic considerations cannot be effectively applied to analyze the current dynamics of digital media
discourse.

It should be noted that the term affordance became highly popular in discourse studies because of
the crucial importance of the phenomenon under analysis. The notion was introduced into linguistic
theory by James J. Gibson who defined it as possibilities offered by the environment. Affordances can
also be described as characteristics of a medium which are used to influence user behavior. Digital
media affordances include various communicative features, such as likes, shares, comments, hashtags,
as well as integration of images, video, audio, etc. Such characteristics provide users with different
opportunities to communicate while simultaneously setting limits on their actions.

On the other hand, multimodality, as conceptualized by academics like Gunther Kress and Theo
van Leeuwen, asserts that meaning-making is achieved through the integration of several semiotic
modes, each offering unique communicative possibilities. Digital environments offer a complex
interrelationship between these modes, allowing users to craft elaborate and sophisticated messages.
The use of text alongside emojis, images, or sounds may greatly affect the interpretation process and
increase engagement levels. Therefore, multimodal affordances are a fundamental way through which
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the digital discourse environment is created, as they offer users an opportunity to compose, change,
and respond to messages dynamically.

The significance of digital discourse environments has grown exponentially, prompting many
academics to examine the phenomenon. However, it is apparent that there is still a need to develop an
interdisciplinary approach to analyzing the dynamics of multimodal affordances in digital media
environments. This study will seek to address this limitation by exploring the impact of multimodal
affordances on digital media discourse environments. This paper employs a multimodal discourse
analytical framework to investigate this issue further.

Methodology. In terms of research design, this study follows the qualitative approach associated
with Multimodal Discourse Analysis. It provides a basis for studying meanings produced through the
interconnection of several semiotic modalities in digital spaces. The reasons for choosing this kind of
qualitative research are associated with the necessity to take into consideration the specificities of
multimodal communication as well as how platform-specific affordances influence the discourse
practices of users. Moreover, certain insights will be taken into consideration from Computer-
Mediated Communication to address the issue in question more effectively.

As for the research sample, it will comprise the selection of texts available on digital media
platforms with rich multimodality, such as Instagram and X (former Twitter). The selection will be
made considering the richness of multimodal affordances provided by the mentioned platforms. They
involve the use of such modalities as visual, verbal, gestural, audio, and symbolic (likes, shares,
comments, and other interactive features). The sampling will be based on maximum variation to
provide for a variety of discourses and different kinds of information.

The data gathering was done using systematic observations and manual collection of publicly
available posts for a set period. The collected data consist not only of the content of the posts but also
of the secondary elements of interactions like user comments and reactions and metrics of
engagements. Concerning ethical issues, the focus of the research has been on the publicly available
information, and anonymity has been observed whenever necessary.

In regards to the analysis, the research will use multimodal coding that combines both semiotic
and functional aspects. In this regard, first, the data will be divided based on semiotic modes, which
include language, images and color, sound and music, voice, and platform-specific interactional
features. In turn, all of these semiotic modes will be interpreted in their functionality by examining the
processes of meaning making, user engagement, and interactional processes. The latter will also
include the way in which semiotic modes function together and support each other given certain
affordance conditions offered by the platform.

In order to strengthen the analytical validity of the analysis, the research employs an organized
process of coding through iterative categorization and comparison. Interactions within the multi-modal
discourse will be analyzed based on the affordances presented by each platform. Through this
approach, the common strategies employed by users within their discourse as well as how they make
use of certain platform features will become clear. These results can then be applied to the larger
theoretical context of multi-modality and affordance theory.
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Results. The results obtained demonstrate that the presence of multimodal affordances becomes
one of the defining characteristics of the process of digital media discourse as they define the ways of
making meaning, interaction of the participants, etc. In the analyzed cases, the communicative act is
accomplished through the interaction of several modalities, including verbal, visual, aural, and
interactive ones. These modes interact in order to create a set of meanings which depend on context
and interpretation of users.

One of the major findings is related to multimodal affordances as elements of making meaning.
The linguistic components such as captions and comments usually create the propositional base for
interpreting the meaning of certain messages. However, the interpretation of linguistic elements
depends on the interaction with visual and auditory modes. Thus, in many cases, the visual or aural
modes may add something to the meaning that has been already created in texts, reinforce, or change
the interpretation of linguistic signs. Graphic icons such as emojis can affect the interpretation of
certain messages by modifying its meaning through affective or evaluative functions.

Furthermore, it is important to stress that the study demonstrates the significance of interactive
affordances as factors facilitating user participation in the discourse. Such features as likes, shares, and
comments are not simply additional options but integral parts of the process of communication that
enables the transformation of monologic into dialogic relations between speakers and receivers. In turn,
commentaries serve as platforms for discussion, assessment, and reevaluation of the initial messages,
thus resulting in the extension of their meanings and emergence of new discourse layers. Therefore,
discourse in digital media is always participatory and constructed by multiple actors.

One more important finding concerns the contribution of multimodal affordances in the
development of personal and collective identities. In their turn, the users utilize different types of
media — texts, images, video materials, and interactive options — to construct the needed image and
position within the community. The visual elements such as photographs, color schemes, and stylistic
preferences assist in the formation of an individualized or organizational persona, whereas linguistic
and interactive options complement the picture created through the visual means.

Lastly, the results show that affordances of the platform have an impact on discourse patterns by
emphasizing some modes of communication and types of interaction over others. Video-based
platforms, for instance, focus on audiovisual modes and immediate interaction, whereas text-based
platforms prioritize brevity and immediate communication. This affects not only the processes of
content creation but also its interpretation and dissemination. In other words, affordances serve as
facilitators and inhibitors of specific communicative practices.

In summary, the findings show that affordances of multimodal semiotic modes play a crucial role
in shaping the structure of discourse within digital media contexts. They affect the process of meaning-
making, user interaction, and identity performance.

Discussions. The results of this research prove that multimodal affordances are not only
technological components of digital platforms but also essential processes that define the development
of digital media discourse. Following the Multimodal Discourse Analysis theory, the study shows that
meaning can be generated only when different semiotic modes work together and not through
linguistic communication alone. The theory put forward by Gunther Kress and Theo van Leeuwen
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states that all semiotic modes have unique possibilities for communication and that meaning is
generated through their orchestration in particular contexts. This study develops further on the theory
by demonstrating that such orchestration is largely driven by affordances provided by digital platforms.

According to affordance theory, which was developed by James J. Gibson, these findings
emphasize that affordances can be viewed as both facilitative and restrictive. In terms of facilitation,
the study demonstrates that digital media afford many expressive options for the user through the use
of text, graphics, audio, and interaction capabilities. The study shows that affordances, on the other
hand, channel users into specific patterns of communicative behavior by favoring particular modes and
types of interaction. To give an illustration, the focus on visual and video material leads to the creation
of extremely engaging and emotionally charged messages, whereas the possibility of interaction
stimulates further communication between the user and the digital medium.

Also, the conclusions confirm the idea that digital media discourse is inherently interactive and
co-produced, which is one of the focal points of Computer-Mediated Communication research. In
contrast to more traditional means of communication where the creation of meaning happens at the
hands of one sender only, digital media offer opportunities for users to actively participate in the
process of discourse production through commenting, reacting, and sharing posts. Such active
participation makes discourse a continuously changing entity in which meanings are renegotiated and
recreated. Thus, the impact of interactive affordances on such processes should be analyzed when
studying digital media discourse.

The second important conclusion concerns identity construction in digital environments. Namely,
according to the data collected in the present research, multimodal affordances enable users to use a
wide range of resources to construct and present their identity. This corresponds to a wider perspective
within discourse analysis that considers identity as something dynamic and situational. On the other
hand, it also demonstrates that digital identities are constructed under specific constraints dictated by
each environment.

Conclusively, this study adds to the growing debate on the influence of technology on
communication by showing that the internet is not a passive channel of communication; it is active in
discourse creation. The use of algorithms, interfaces, and affordances plays a significant role in
visibility, engagement, and interpretation. Thus, for an in-depth understanding of digital media
discourses, it is important to study not only the semiotics but also the technosocial environment in
which the semiotics take place.

In conclusion, this study shows that there should be an integration of the multimodal perspective
with the affordance perspective. This will give an insight into how digital communication is conducted
in current media environments.

Conclusion. In this paper, the concept of multimodal affordance has been studied with reference
to digital media discourse in order to show that modern digital discourse has a multimodal nature,
which means that it is constituted in the context of interplay between multiple semiotic modes and
affordances inherent in specific digital platforms. The results of the study indicate that the nature of
meaning production in digital discourse is multimodal and depends on the interconnection and
interplay between different modes, including linguistic, visual, auditory, and interactive modes.

Vol .3 No. 1(2026) 189


https://eijmr.org/conferences/

INNOVATIONS IN SCIENCE AND EDUCATION SYSTEM

INTERNATIONAL CONFERENCE Dehli, India, 2023
https://eijmr.org/conferences/

The study also suggests that in the case of digital media discourse, affordances become a very
important factor that defines the way users communicate and produce meanings. Affordances are, on
the one hand, enabling, and, on the other hand, constraining. As for interactive affordances, they make
it possible for people to become participants in meaning production in addition to being receivers of
messages. That is why digital discourse should be regarded as a collaborative endeavor.

Moreover, the research reveals the role played by the affordances of multimodality in the
construction of identities, since users take advantage of semiotic resources at their disposal in order to
construct an identity that corresponds to certain communicative norms.

On a theoretical level, the study makes a contribution to the combination of Multimodal
Discourse Analysis and the concept of affordances in order to enhance the understanding of digital
communication. On a methodological level, the study emphasizes the necessity of applying analysis
methods which take into consideration both semiotic and technological aspects.

Nevertheless, the current study is confined to a qualitative approach and certain platform choices
that may be unable to represent digital discourse practices in their entirety. The future research may
consider expanding the sample size, applying a more quantitative methodology, and exploring the
potential effects of new technologies like artificial intelligence and augmented reality on multimodal
communication.

To sum up, multimodal affordances play an important role in the development of digital discourse.
An awareness of the role played by multimodal affordances can be vital for modeling discourse
processes in the context of the contemporary digital environment.
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